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Objective

To obtain an internship in 
the field of advertising, 
utilizing acquired education 
and creativity.

Education

Significant Coursework

Honors & Activites

Work Experience

Computer Skills

Interests

Bachelor of Science , December 2012 
Kent State University, Kent, OH
Major: Advertising 
Minor: Visual Communications & Design 
GPA: 3.5

Advertising Campaigns, Copywriting, Creative Ad Strategies, 
Account Management, Media Planning, Principles of 
Advertising, Principle of PR, Graphic Design I & II, Design 
and Illustration Techniques I & II, Intro to Typography, Kinetic 
& Sequential Design, Intro to 3D Design

Kent State University Honors College
University Award, President’s Scholarship,  
Trustee’s Scholarship
Dean’s List 
Kent State Ultimate Frisbee Club – Captain

Account Manager & Copywriter
The Tannery Communications
Kent, OH
May ‘11–Present
Supervise all projects for my assigned 
accounts. Work as the intermediary 
between the clients and The Tannery. 
Write copy for web and print projects. 

Graphic Designer & 
Marketing Associate, Dining Services
Kent State University
January ‘12–Present
Design deliverables and advertisements 
for KSU Dining Services’ events. Write 
press releases and proposals and aide 
in planning and setting up events.  

Camp Counselor
PEAK Summer Camp
Kent State University
June–August ‘10 & ‘11
Supervised and mentored campers 
between the ages of 5–13 years 
old. Created lesson plans weekly. 
Welcomed and greeted parents and 
campers before and after camp.

Photoshop, Illustrator, InDesign, Flash, Word, Excel, 
Powerpoint, Facebook, Twitter, Blogger, Blogspot, Tumblr, 
Vimeo, Youtube, iMovie, Protools, Garageband, Reason, 
Logic Studio

Creative Writing
Graphic Design
Song Writing & Recording
Musical Performance
Ultimate Frisbee
Travel

References Available Upon Request



The Phenomenon 
Of Brando
We were asked to pick a person on the Time 100 
People of the Century List and create a book 
around them. I chose Marlon Brando and wanted 
to focus on the bold and sometimes controversial 
statements he made throughout his career.













Swiss Apple 
Festival
We were asked to pull a random city and event 
out of a hat at the beginning of the project. I pulled 
Basel, Switzerland and Apple Festival. I wanted 
to challenge myself and find a way to incorporate 
the apple without it being a festival about apples. I 
did some research and found out about the Swiss 
Apple which is an apple grown in Switzerland that 
tastes terrible, but lasts extremely long. Because 
of this the stem cells from the apples are being 
extracted and put into skin products with the 
claim that the apple stem cells rejuvenate the 
skin. I decided to play off this rejuvenation theme 
and create a music festival celebrating youth and 
revolving around the Swiss Apple.













GOOD  
Magazine
We were assigned to create a 5 page spread for 
an article for Good Magazine. The article had to 
include an editorial spread, info-graphic spread, 
and a type heavy page. I chose to focus on the 
use of new media and web 2.0 for my article. My 
info-graphic focused on how many Americans 
used the internet to get at least some of their 
news. It then broke down that percentage into 
how people used the internet to view and create 
news.



To a great extent, people’s experience 
of news, especially on the internet, is 
becoming a shared social experience 
as people swap links in emails, post 
news stories on their social networking 
site feeds, highlight news stories in their 
Tweets, and haggle over the meaning 
of events in discussion threads. 
For instance, more than 8 in 10 online news consumers get 
or share links in emails.The rise of  the internet as a news 
platform has been an integral part of  these changes. This 
report discusses two significant technological trends that have 
influences news consumption behavior: First, the advent of  
social media like social networking sites and blogs has helped 
the news become a social experience in fresh ways for con-
sumers. People use their social networks and social network-
ing technology to filter, assess, and react to news. Second, the 
ascent of  mobile connectivity via smart phones has turned 
news gathering and news awareness into an anytime, any-
where affair for a segment of  avid news watchers.

More than half  of  American adults (56%) say they follow the 
news “all or most of  the time,” and another quarter (25%) 
follow the news at least “some of  the time.”  Asked specifical-
ly about their news habits on “a typical day,” the results are 
striking: 99% of  American adults say that on a typical day, 
they get news from at least one of  these media platforms: a 
local or national print newspaper, a local or national televi-
sion news broadcast, radio, or the internet.

Understanding  
the People’s  
Media

G O O D  M A G A Z I N E
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History of 
Dentistry  
Museum
We were asked to create a museum real or 
fictional around an object of our choosing. I chose 
my toothbrush. Through research I found some 
great images of early 1900s dental supplies and 
decided to make them my centerpiece for the 
History of Dentistry Museum.













i lluminatus
We were asked to create  a website or app that 
would help us in our creative process. My answer 
to this problem was the creation illuminatus, a 
search app that helps you dig deeper. You begin 
by searching something general and illuminatus 
finds more searches you may be interested 
in. The more you click the deeper you get.



i l luminatus©  2011

i l l u m i n a t u s

i l luminatus©  2011

Search
i l l u m i n a t u s
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Pittsburgh
i l l u m i n a t u s

1.

Pittsburgh,Pennsylvania

2.

University of Pittsburgh

3.

PittsburghSteelers

Top Searches:  Pittsburgh

New Search
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Pittsburgh, Pennsylvania
Text Images Video

Pittsburgh is the second-largest city in the U.S. Commonwealth of Pennsylvania and the county seat 

of Allegheny County. Regionally, it anchors the largest urban area of Appalachia and the Ohio River 

Valley, and nationally, it is the 22nd-largest urban area in the United States. The population of the city 

in 2010 was 305,704, while that of the seven-county metropolitan area stood at 2,356,285. 

Downtown Pittsburgh retains substantial economic influence, ranking at 25th in the nation for jobs 

within the urban core and 6th in job density. The characteristic shape of Pittsburgh’s central business 

district is a triangular tract carved by the confluence of the Allegheny and Monongahela rivers, which 

form the Ohio River. The city features 151 high-rise buildings, 446 bridges, two inclined railways, and 

a pre-revolutionary fortification. Pittsburgh is known colloquially as “The City of Bridges” and “The 

Steel City” for its many bridges and former steel manufacturing base.

While the city is historically known for its steel industry, today its economy is largely based on health 

care, education, technology, robotics, and financial services. The downturn of the steel industry left no 

steel mills within the City of Pittsburgh and only two remaining mills in the county. By contrast, the 

region supports 1,600 technology companies, ranging from a Google campus to small startups. The city 

has redeveloped abandoned industrial sites with new housing, shopping and offices, such as South Side 

Works and Bakery Square.

While Pittsburgh faced an economic crisis in the 1980s as the regional steel industry waned, modern 

Pittsburgh is economically strong. The housing market is relatively stable despite a national subprime 

mortgage crisis, and Pittsburgh added jobs in 2008 even as the national economy entered a significant jobs 

recession. This positive economic trend is in contrast to the 1980s, when Pittsburgh lost its manufacturing 

base in steel and electronics, and corporate jobs in the oil (Gulf Oil), electronics (Westinghouse), chemical 

(Koppers) and defense (Rockwell International) industries.

The city is headquarters to major global financial institutions PNC Financial Services (the nation’s sixth 

largest bank), Federated Investors and the regional headquarters of BNY Mellon, descended from Mellon 

Financial and the Mellon family. Major publications often note Pittsburgh’s high livability compared to 

other American cities, with the city claiming the top overall spot in the United States in recent “most 

livable city” lists by Rand McNally (2007), Forbes (2010), and The Economist (2011).
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Miscellaneous
Work
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REQUEST THE           PLEASURE OF YOUR COMPANY  

AT THE CELEBRATION OF THEIR  Marriage

8.13.11 3 :30
PM

P
M

PRESBYTERIAN CEREMONY HELD AT SARAH HEARN MEMORIAL CHURCH 

947  WEST 9TH STREET, ERIE, PA

ADULT RECEPTION BEING HELD AT  

THE ERIE ART MUSEUM 
411 STATE STREET, ERIE, PA

Dinner, Dancing & Matrimony 
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